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TO ASK A QUESTION
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Select the Questions pane in 
the toolbar, enter your question

 and press Enter.



3

SPEAKERS & MODERATORS

Jamie Hillegas

Tradeshow Logic

VP, Organizational 
Strategy & Innovation

Kori Williams

Gaylord Opryland

Senior Event Manager

Erin Harrison

Tradeshow Logic

Account Manager

Eric Zito

Meat Institute

VP, Business 
Development

3



4

4

WHAT WE’LL COVER TODAY

TOOLS

TIPS

REMINDERS SUPPORT

SUCCESS!
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RESOURCES TO MAKE PLANNING EASIER!



Access the Exhibitor Resource Center right from www.meatconference.com. 
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EXHIBITOR RESOURCE CENTER
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• Use the new Exhibitor Resource Center to find everything you need to 
plan for the event. 

• Plan My Booth – includes key planning info such as the Quick Reference 
Guide, food sampling information, general rules & regulations, vendor 
ordering information, the exhibitor service kit and hotel and travel 
information

• Promote My Booth – includes tools and info to promote your company and 
participation at the event

• Quick Links – quickly find frequently needed info, answers to FAQs and the 
Exhibitor Checklist, which you’ll want to save/print

• Check out the Exhibitor Updates section on the page to see newsletters 
that were sent out with key reminders and updates.

• Find contact information so you can quickly reach out if you need 
assistance
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EXHIBITOR RESOURCE CENTER
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Find everything you need to plan for the event by topic.
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EXHIBITOR RESOURCE CENTER
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Get an overview of all planning information in the Quick Reference Guide and 
link to the information you need more information about. 
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QUICK REFERENCE GUIDE
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Find all exhibit planning information, all in one place! 



This one page document includes key deadlines for planning. 
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EXHIBITOR CHECKLIST
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Stay on Top of Deadlines!



Vendor Services

• You can find a list of all vendors, their order forms and contact info in the 
Quick Reference Guide.

• Official contractor is GES. They provide labor, handle material handling, 
shipping, furniture rental, product storage, carpet rental and cleaning 
services.

• Services such as internet, av, rigging, electric, water and catering are 
through the Gaylord Opryland and their official providers. 

• If you wish to use your own contractor to help set up your booth, must 
complete EAC form with their COI.

• Discount deadlines vary for the different vendors so be sure to review 
those in the QRG.
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VENDOR SERVICES GUIDE
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Find all Vendor Ordering Information in the Quick Reference Guide

Vendor Services Guide includes:
• Services each vendor provides
• Ordering Deadlines – these are also on the checklist
• Links to order forms
• Contact info

Things to Note:
• GES is the official service contractor
• Gaylord Opryland and their official providers provide a variety of services
• EAC Forms are required if using another contractor to help set up your booth
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IMPORTANT REMINDERS & REQUIREMENTS



Badge & Hotel Reminders

• Register in advance using the complimentary badges that come with your 
booth and purchase more if needed. There will be a desk onsite to pick up 
wristbands for access during move-in and you must pick-up badges at 
registration for show day access.

• Key hotel deadlines
o Feb 19 – last day to reserve discounted rate rooms at Inn at 

Opryland Hotel
o Feb 26 – last day to reserve discounted rate rooms at Gaylord 

Opryland Hotel

• Warning about solicitations from vendors not affiliated with AMC
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BADGE & HOTEL REMINDERS
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Register Badges and Make Hotel Reservations Right Away!

Each company receives the following:
• (2) Full Conference per 120 sq. ft.
• (1) Exhibit Hall Only per 120 sq. ft.
• (2) Full Conference per company to invite retail customers
• Additional registrations may be purchased online

Use instructions emailed from register@fmi.org to register 
using your complimentary badges!

On-site:
• Pick-up wristbands for access during move-in
• Pick-up badges at Registration for show day access

Increased demand for hotels rooms:
• Gaylord Opryland sold out/Inn at Opryland available
• Email gogrouphousing@gaylord.com for waitlist
• Shuttle service provided
• Log into the Exhibitor Dashboard for hotel links
• Beware of scammers for hotels and registration!

mailto:register@fmi.org
mailto:gogrouphousing@gaylord.com


Be sure to review the General Information and Requirements section 
of the Plan My Booth tab so that you are prepared and do not have any 
issues onsite.

• Review booth display guidelines for height restrictions

• See labor jurisdictions so you know what you are permitted to set up vs. 
what you must hire labor to set up

• See Facility Guidelines for regulations on things like use of adhesives, 
balloons, fire regulations and storage
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GENERAL INFORMATION & REQUIREMENTS
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Review liability insurance requirements and make sure you upload/send them 
in advance and bring a copy onsite – due February 26 for AMC and February 
19 for Food Sampling and if you are using an EAC.

If you need to get insurance, you can get it through Rainprotection, which 
you can find in the Vendor Services Guide.
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LIABILITY INSURANCE REQUIREMENTS
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Proof of Liability Insurance MUST be Submitted by All Exhibitors!



16

FOOD SAMPLING



Find the Food Sampling Information from the Plan My Booth section of the 
Exhibitor Resources page.

It can also be accessed in the Quick Reference Guide, the Exhibitor Checklist, 
the Exhibitor Dashboard and the GES Service Kit.
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FOOD SAMPLING INFORMATION
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• If an exhibitor is a meat or poultry processing company, they must serve 
product during exhibit hours. All others are encouraged to do so as well. 

• If you are serving food samples
o Gaylord is official and exclusive caterer 
o Rules/Regs & required forms - Due Date – Feb 19
o Work with Gaylord to help confirm the quantity of samples you may 

want to do based on your product/sample item
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REQUIRED FOOD SAMPLING FORMS

18

Meat or poultry processing companies 
must serve samples during exhibit 

hours, and all others are 
encouraged to do so as well.
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USE APPROPRIATE SHIPPING LABELS
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Separate product that is for hotel from booth product and use appropriate shipping labels. 

Hotel product accepted March 13 – 15.  Booth product accepted March 13 – 16.  
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PRODUCT STORAGE & DELIVERY

Storage

• GES puts product directly into storage based 
on the shipping label used

• Storage fees apply for product 

• Refrigerated cases may be rented  – order 
deadline March 4

Delivery

• You must submit a delivery form with the 
day/time you need product delivered to your 
booth

• Labor fees for delivery of product apply

• Stop into the GES Service Desk onsite with 
questions or changes to delivery needs
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FOOD BANK DONATIONS

Have additional product?

• Let GES know when you schedule product pick-
up if you would like it to be donated.

• At the end of the show:

• tag product remaining in your booth with 
labels provided at the GES Service Desk.

• Dispose of product not being donated.
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SHIPPING & MATERIAL HANDLING



Shipping & Material Handling

Materials shipped to the show must be unloaded and delivered by GES, the 
official service contractor. They also manage the storage and return of your 
empty crates/cartons and reloading your shipment at the close of show.
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SHIPPING & MATERIAL HANDLING
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Determine if you are shipping in advance to the warehouse or direct to show 
site (reminder that refrigerated/frozen product must be sent direct) and make 
sure you use the proper shipping labels.

• Advance warehouse is a good option to ensure everything is there when 
you arrive and also great if you are shipping from another show and need 
to have stuff stored for up to 30 days.

• Be sure to review the material handling and storage rates as well 
as the dates when shipments will be received. Material Handling is charged 
per pound, starting at 25 lbs. and there are additional charges if you send 
items outside those dates. If you wish to use GES to ship your items, they 
do offer discounts on material handling. 
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SHIPPING & MATERIAL HANDLING

• GES handles all unloading and delivery of 
shipments

• Booth Materials MUST be packaged separately from 
perishable product

• Ship to advance warehouse to ensure everything is 
there when you arrive

• Perishable product MUST be sent direct

• Additional fees apply if sent outside of published 
dates



Review Self-unloading Rules

• 20-minute limit 

• 1 person must always remain with vehicle

• Freight over 200 lbs. is charged Material Handling rates

• You can also park in any of the parking lots and bring in things you can 
hand carry.
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BRINGING BOOTH MATERIALS IN PERSONAL VEHICLE

Hand Carry Items from load-in door or 
parking lot.

GES Cartload Service from load-in 
door.

Refrigerated/Frozen 
Product MUST be shipped in 

using the appropriate 
label and CANNOT be 

brought in a POV. 
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PROMOTE YOUR PARTICIPATION & CONNECT WITH ATTENDEES
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PROMOTE YOUR PARTICIPATION
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Update your Directory Listing so that anyone visiting the floor plan on the 
website can see info about your company.
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UPDATE YOUR DIRECTORY LISTING
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Login to the Exhibitor Dashboard to:
• Update your directory listing on the floor plan
• View/pay outstanding invoices
• Upload your Certificate of Insurance for Meat Institute
• See sponsorship opportunities



Use the Marketing Toolkit to find email signatures, social media templates 
and web banners to promote your participation.

See a list of Industry Media Contacts with contact info to reach out and 
promote things you are doing in your booth.

29

MARKETING TOOLKIT
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Update your listing in the Mobile App  

You’ll be receiving information in early February to login and add information 
about your company into Swapcard. Exhibitors and attendees can reach out 
to each other in this platform and exhibitors will also be able to send meeting 
requests and utilize the complimentary lead retrieval, so be sure you login and 
update your information!
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MOBILE APP
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Mobile App coming in early February!
• Update your listing in Swapcard
• Use the complimentary lead retrieval to 
      track connections
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EXHIBITOR LISTING



Access the Attendee List to connect with attendees

Meeting Rooms are available for rent if you are looking for an additional 
location to meet/engage with current and potential customers in-person at the 
show – you’ll find the info for those in the Quick Reference Guide.
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CONNECT WITH ATTENDEES



Increase your exposure through Sponsorship Opportunities
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SPONSORSHIP OPPORTUNITIES

33

Elevate your Brand!
Login to Exhibitor Dashboard to see opportunities 

and submit a request.
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WRAP UP
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SUPPORT
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Contact the Tradeshow Logic Team!



Thank you!
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QUESTIONS?
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